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Credit Card Protec  on Insurance is a type of coverage that 
protects your credit card purchases in the event of death, 
medical disability or unemployment. It can also cover any 
damaged items that you’ve purchased with your credit card.  
This type of coverage is typically available for an addi  onal 
monthly fee, but, if triggered, could allow you to forebear your 
credit card payments and suspend your interest for up to two 
years.

This sounds like a good deal - a kind of safety net, in case 
anything happens that prevents you from making your card 
payments. Unfortunately, there seems to be a lot of confusion 
surrounding credit card protec  on insurance, possibly because 
it’s off ered under many diff erent names by the various card-
issuing banks.  

A consumer might see products called Credit Shield, Payment 
Protec  on or Credit Safeguard. What are they, and how do 
they work? 

There are four basic types of credit card insurance currently 
available. Creditcards.com explains them this way: 

• Credit life insurance – At the  me of the cardholder’s 
death, the company pays off  the credit card balance owed.

• Credit disability insurance – A  er the cardholder suff ers 
a medical disability, the insurer will make the minimum 
payment due for a specifi ed period of  me. Any purchases 
made a  er the point at which the cardholder became 
disabled are typically excluded.

• Credit involuntary unemployment insurance – If the 
cardholder is laid off , the insurer will cover the minimum 
payment. Any charges made a  er the layoff  are excluded, 
and the cardholder isn’t covered if their unemployment is 
the result of termina  on.

• Credit property insurance – A  er an item has been 
purchased, if it’s discovered to be damaged or is stolen 
during shipping, the insurer pays for the credit card 
purchases.
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While these may cover the circumstances that most concern 
you, you have to read the fi ne print because there are 
exclusions in each type of coverage. These could range from 
the precise cause of death to the type of job that was lost. 
Do your research and ask ques  ons before you buy any 
product.

How can you tell if you already have it?
There are two ways to fi nd out if you’ve already been paying 
for credit protec  on insurance without knowing it. First, 
call your credit card company and have them check to see 
if you’re signed up for one of their protec  on policies. It’s 
en  rely possible that you may have agreed to it without 
knowing, since these policies typically don’t require 
authoriza  on beyond a verbal agreement. Second, check 
your bank statements. Credit protec  on insurance will 
be listed as a separate payment on your bank statements. 
Be sure to check several statements, as these charges can 
be billed quarterly or annually and may not be visible on 

Call your credit card company 
and have them check to see if 
you’re signed up for one of their 
protection policies. It’s entirely 
possible that you may have agreed 
to it without knowing.

By Carly Cherry

A consumer might see products 
called Credit Shield, Payment 
Protection or Credit Safeguard.

https://facebook.com/CambridgeCreditCounseling
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a par  cular month’s statement. If you no  ce these charges 
and wish to cancel the insurance policy, call your credit card 
company. If you want credit protec  on insurance and discover 
that you don’t have it, the same phone call should be made to 
acquire more informa  on.

What are the pros and cons of Credit Card Protec  on 
Insurance?
If you’re unable to obtain any other type of insurance policy, 
Credit Card Protec  on Insurance is fairly easy to get. It doesn’t 
require a signature and can be purchased over the phone. 

The most important nega  ve aspect of Credit Card Protec  on 
Insurance involves exclusions in coverage that might sneak 
up on you. For example, if you suddenly become disabled 
for a period of  me, you may discover that your specifi c type 
of disability isn’t covered. Similarly, if someone were to be a 
vic  m of homicide, the family may be told that the policy only 
covers deaths by way of accident or old age. This is why it is 
absolutely crucial, if you’re planning on purchasing this type of 
insurance policy, to ask as many ques  ons as possible up front.

In regard to cost, you should be aware that a Credit Card 
Protec  on Insurance policy only covers one card at a  me. If 
you have three credit cards in your name and want disability 
coverage for each, you would need a separate insurance policy 
for each card. That could get expensive.

Do you really need it?
There is a good chance that you’re already covered and don’t 
even know it. If your employer has off ered you a standard 
$50,000 life insurance policy or short-term disability policy, 
you’re already covered and may not need any addi  onal credit 
card protec  on. In the same way, your homeowner’s insurance 
policy may take care of any damaged goods that you purchase. 
If you don’t have these, there are s  ll other op  ons out there 
for you that don’t cost quite as much. 

A tradi  onal disability policy, for example, may actually cost 

you less than credit protec  on insurance, and in the event 
of a claim, you’ll have the freedom to decide which bills to 
pay with the funds you receive. With Credit Card Protec  on 
Insurance, the policy simply covers the minimum payment on 
your credit card.

Another op  on is self-insurance. By pu   ng money away 
in an account of your own, you can ensure that you’ll have 
funds to draw from to make your credit card payments if you 
become unemployed or disabled.

What’s next?
Because an insurance policy represents an ongoing cost, 
you need to make an informed decision about how it fi ts 
into your budget, and about the possible consequences if 
you experience a fi nancial calamity without any coverage. 
Whether or not you choose to purchase a policy, we 
encourage you to take every ac  on necessary to make sure you 
and your family have adequate protec  on from life’s unforeseen 
events. Insurance is peace of mind, but it comes at a cost. Do 
your homework and make sure your policies suit your family’s 
changing needs.

In regard to cost, you should 
be aware that a Credit Card 
Protection Insurance policy only 
covers one card at a time. Th ere is a good chance that you’re 

already covered and don’t even 
know it.

https://www.cambridge-credit.org
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Halloween can be a scary  me when you’re trying to s  ck to 
your budget. It’s easy to get caught up in the spending and 
excitement of the season without even knowing the damage 
you could be doing to your wallet. When you’re trying to save 
money, the thing you need most is a plan. Planning on how 
you will spend your money can end up saving you a lot in the 
long run. We’ve come up with  ps and tricks to help you save 
money this Halloween!

Don’t Delay Before the Day 
During the last few weeks leading up to Halloween, the stores 
are packed with candy for everyone to buy for those trick-
or-treaters! Unfortunately, this also means there are tons of 
people out there trying to grab the cheapest deals and the 
best candy for their house! If you wait un  l the last minute, 
you could be missing out on huge savings. When the stores 
start to decorate for Halloween they usually display their candy 
at reasonable prices. That pre-Halloween decora  ng  me is 
when you need to make your purchases. If you purchase your 
candy a few weeks out, you should be able to get it at store 
price and not get stuck paying top-dollar as you get closer to 
Halloween! 

DIY Costumes You’d Never Guess Saved You 
Money
The best way to save money while s  ll looking like you put a 
lot of eff ort into a costume? Do-It-Yourself. There are hundreds 
of ideas on the internet that will leave you or your children 
looking stylish for Halloween. Things you have around the 
house could be easily turned into a budget-friendly costume! 
Bunny ear and white pajamas make a pre  y inexpensive 
bunny rabbit! If your kids are in sports, have them don their 
uniform, add a pretend gold medal from the dollar store, and 
you’ve got yourself an instant sports star! Visit the Cambridge 
Pinterest board for more fun Halloween ideas!

Deck those Spooky Halls! 
We’ve all seen those high tech (and high priced) automated 
characters si   ng in front of houses just wai  ng to make 
spooky noises as soon as an innocent passerby comes along! 
Yes, they’re very exci  ng, and it’s only natural to want to out-
do your neighbors, but these are expensive items and we 
hardly think it’s worth the extra cash. But, just because you’re 
on a budget, it doesn’t mean you need to miss out on the fun! 
Your Halloween can have just as many spooks and scares as 

the next person. Cut eye-holes in empty toilet paper rolls, 
insert a glow s  ck, and you have scary monster eyes for your 
front bushes! Want another element? Homemade  ny ghosts 
made from co  on balls, thread, and a  ssue will look ghoulish 
dangling from above! This budget-friendly Halloween sounds 
just as fes  ve to us as the couple hundred dollars of fright that 
could await you at the check-out line! 

“Trick” Your Guests into an Inexpensive 
Halloween Party 
Think about having a Halloween party ON Halloween! The 
costumes themselves will lend plenty of decora  on. Add the 
inexpensive decora  on  ps we men  oned earlier to the inside 
of the house and you’ve got yourself a perfectly decorated 
Halloween party! Especially if you have kids, this is a great way 
to avoid having to buy too many party snacks. Start the night 
by having the kids in your neighborhood come to your house 
and then all go trick-or-trea  ng together! A  erward, have a 
party-wide candy swap with everything they’ve collected over 
the night! Everyone gets what they want, and your budget is 
safe and sound.  

Search Online! 
There are tons of spooky deals online at party supply websites, 
and most of their merchandise is in bulk, which makes it 
cheaper! Another advantage of online buying? If you buy 
your decora  ons in bulk, you’ll have plenty for years to come! 
www.orientaltrading.com is a great “Carnival Party Supplies 
Store” that has everything you could ever need for Halloween 
(and most other holidays). With costumes as low as $10 for 
adults and $13 for kids, it’s worth missing the retail rush of last 
minute costume shoppers!
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For many of us, money is just a means to an end.  We work to 
meet the physical needs of existence – shelter, food, clothing, 
etc.  We also work in order to achieve our hopes, dreams, and 
aspira  ons. Unfortunately, some of us tend to lose sight of why 
we trade our  me for income. Why? Because we miscalculate 
the “end” we’re trying to achieve. But what if you could 
understand why you spend the way you do, and how you could 
improve your overall happiness by making purchases that have 
a greater impact on your emo  onal well-being? What if you 
could redefi ne your rela  onship with money, leading to a more 
fulfi lling lifestyle that strengthens the purchasing power of your 
dollar?  You can, when you go beyond the purchase, which is 
exactly what San Francisco State University Assistant Professor 
of Psychology, Ryan Howell, Ravi Iyer and their associates have 
done.

Beyondthepurchase.org is a research project examining the 
connec  ons between people’s spending habits, happiness, 
and values. The premise of the website is to examine a 
decep  vely simple ques  on, “What do you really know about 
your own spending habits?” Many of us assume a defensive 
posture when valida  ng our expenses – it’s natural.  A  er 
all, we’re a materialis  c na  on, so much so that a ‘disease’ 
was coined to explain our seemingly insa  able appe  tes.  
The term is “Affl  uenza,” and it describes a systemic sickness 
in which suff erers are overburdened by stress, work, waste 
and indebtedness caused by pursuit of the American Dream.  
Fortunately, there is a cure.  Knowledge.

Beyondthepurchase.org provides this knowledge by showing 
users how adjustments in spending can provide long-las  ng, 
posi  ve eff ects on their well being.  Through a series of 
assessments, visitors can become acquainted with their 
individual spending habits and learn ways to maximize the 
benefi ts of that process. How can a website unravel our 
thought processes and deliver personalized advice? Through 
a tremendous amount of research.  Over the years, there 
have been volumes of research around the subject of money 
and happiness.  For instance, there is a growing consensus 
that purchasing ‘life experiences’ makes people happier than 
purchasing ‘materialis  c possessions.’  According to a recent 
study, people who spent money on food, travel and other 
experiences tend to be more extroverted and adventurous than 
those who spent their money on material goods. The ra  onale 
is that spending to acquire experiences achieves two important 
goals.  First, these experiences are social in nature, sa  sfying 

our emo  onal need for human interac  on.   Second, unlike 
mass-produced material goods, every experience is unique in 
nature, crea  ng a memorable moment.

Other studies have found that materialis  c purchases actually 
made par  cipants less happy.  People with materialis  c spending 
habits exhibit a variety of nega  ve emo  ons, like a  achment 
anxiety and personal distress. In these instances, the purchases 
were o  en a reac  on to off set nega  ve emo  ons; however, 
they actually had an opposite eff ect. For instance, you may 
purchase a new television set that is perfectly suited to your 
needs. Several days later, you visit a friend who also purchased 
a new television, but it has a few more bells and whistles than 
yours.  Even though your TV will sa  sfy your needs, you may 
become anxious because someone has “one-upped” your 
purchase.  Even though you experienced happiness at fi rst, that 
feeling has been replaced with envy, a notoriously debilita  ng 
emo  on. Okay, you may say it’s impossible to escape a material 
mindset in today’s America, and it’s true that few of us are 
en  rely immune from such tendencies; however, being aware of 
how this impacts your happiness can help change your outlook.

Beyondthepurchase.org can help you understand why you’re 
mo  vated to make certain purchases more than others, and help 
you fi nd a more produc  ve approach to fi nancial fulfi llment.  
Examining your emo  onal triggers can fundamentally change 
your rela  onship with money, leading to a more well-rounded 
approach to money management and a higher level of 
happiness.  I encourage you to visit Beyondthepurchase.org and 
par  cipate in many of the fantas  c surveys off ered by Professor 
Ryan Howell and his team.
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By Th om Fox

People with materialistic spending 
habits exhibit a variety of negative 
emotions, like attachment anxiety 
and personal distress.
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Why do we need a u  lity bill budget plan?
Of all the bills we pay, some of the most important are also the 
most basic: our u  lity bills. Electricity, gas, and oil are needed 
to light and heat our homes, to cook, and to heat our water. 
Unfortunately, it is not always easy to predict how much our 
u  lity bills will be. They o  en fl uctuate with the seasons. For 
example, electric bills usually rise in the summer  me from 
things like air condi  oning and swimming pool fi lter motors. 
In the winter, our gas and oil bills go up because we have to 
heat our homes. Suffi  ce it to say, many of us fi nd it extremely 
diffi  cult to budget for expenses that fl uctuate as much as these 
types of bills, and these diff erences can be quite substan  al 
depending on where you live. A single family home in New 
England, for example, may see diff erences of hundreds of 
dollars per month on their hea  ng expenses when comparing 
summer and winter bills. Fortunately, most public u  li  es 
understand this, and have created diff erent budget plans to 
assist consumers.

Predictability in your u  lity bills
These plans can vary from company to company, but they 
have one common feature: a predictable monthly bill that is 
easier to budget for. The way the payments are calculated can 
diff er, but in general your monthly bill will be based on your 
average usage. For example, if you have used $1200 worth of 
gas over the past year, the company may simply charge you 
$100 per month ($1200 ÷ 12 months in a year= $100). U  lity 
bill budget plans work in a similar fashion with electric bills and 
other u  li  es. Enrolling in a budget plan is usually as simple as 
placing a phone call to your local u  lity providers. You may 
even be able to enroll through the company’s website.

What to consider when enrolling into a u  lity bill budget plan?
According to About.com, there are things you should consider 
before jumping into a u  lity bill budget plan: 

• Will you owe them money if your bills are more than what 
you budgeted for, or will the u  lity company reimburse 
you if your actual bills are less?

• Administra  on fees – Many companies will charge a 
fee for having a monthly budget plan. Pay a  en  on to 
how much this service costs so you don’t have surprise 
expenses.

• Are you planning to move within the next year? Contracts 
are for, at least, a year and you may end up owing money 
if you have to move. If you are planning to move, but s  ll 
want to use this budget plan, set aside money to cover 
the cost of the diff erence when you do relocate.

• Is it possible to do this on your own? Take the amount that 
the u  lity companies are sugges  ng you pay monthly and 
budget for that. If there is any extra, simply carry it over 
into the next month or into your savings account! 

Note: If you are suff ering a severe fi nancial hardship and 
having problems keeping your u  li  es turned on, seek 
assistance from your local town, city, county, or state. You 
may have to qualify, but help is available. For a complete 
explana  on of your rights as a u  lity customer, contact your 
state’s Public U  lity Commission.
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A single family home in New 
England, for example, may see 
diff erences of hundreds of dollars 
per month on their heating 
expenses when comparing 
summer and winter bills.
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With money and credit  ght these days, there is a 
heightened emphasis on making informed fi nancial 
decisions. For most consumers, however,  me is nearly 
always in short supply. To help people sa  sfy their need 
for informa  on in the li  le  me they have available, 
Cambridge Credit Counseling has developed Personal 
Finance 120, an interac  ve fi nancial literacy program. 
Personal Finance 120 provides informa  on about personal 
money management in less than 2 minutes per episode. 
The program replaces Cambridge’s successful Your Money 
2.0 program, which ran for 150 installments between 2009 and 2012. 

“Two minutes may not sound like a lot, but you’d be surprised how much helpful informa  on can be 
conveyed in a short  me frame,” noted Thomas Fox, Cambridge’s Community Outreach Director. “The goal 
of the program is to ‘start the conversa  on’ on a variety of topics. Two minutes is more than enough to 
plant a seed that can grow.”

Personal Finance 120 will be supported by a similarly themed blog that will expand upon the topic of each 
week’s video. These blog posts will off er addi  onal educa  on, as well as important resources for people 
to use in their own research.

“Our mission is to help people make informed fi nancial decisions, but we’re cognizant of the fact that life 
can be hec  c at  mes,” remarked Christopher Viale, Cambridge’s President and CEO. “Personal Finance 120 
is a great opportunity to meet the needs of the public and help them create momentum toward fi nancial 
success.”

Weekly programs are available at h  p://www.cambridgecredit.org/personal-fi nance-120 and on the 
company’s YouTube page, h  p://www.youtube.com/CambridgeCredit. 
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Cambridge is about more than just credit counseling. For more than 
fi ve years we have been producing educational videos and posting them 
for free public viewing on YouTube.  Since that initial launch, our videos 
have been viewed more than 205,000 times. In 2013 we introduced a 
new format to engage even more consumers - Personal Finance 120.

https://www.cambridge-credit.org/personal-finance-120



